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Description: This entry-level one-day course provides an excellent and in-depth insight into the latest innovations in online marketing.

It covers techniques for your own website such as search engine optimisation, blogging and link building and offsite activities such as search marketing (Google Adwords), usage of discussion forums, engaging with bloggers and the current technique for running campaigns on social networks such as Bebo and Facebook.


Audience: This course is suitable for all levels of Staff with a basic understanding of the World Wide Web.

It is a non-technical course and is suitable for non-IT staff whose effectiveness would be enhanced by a greater awareness of the current state of the World Wide Web and techniques designed to attract more website visitors and convert them into customers.

It is especially beneficial for those individuals who have responsibility for PR, Marketing and customer interaction in an organisation.


  Introduction

Introduction to the web and current trends in search engine technology, blogging and social networks.

Concept of monitoring websites, discussion forums and blogs for feedback and then interacting with those giving it.

Concept of the "Cluetrain Manifesto" and "markets are conversations".

Onsite Techniques

Search Engines and Your Website

The logic behind search engines.

How search engines rank your website.

Restructuring your website for search engines.

Techniques to boost your search engine rankings.

Blogs:

    Using a blog for marketing

    SEO and blogs

    Using a blog to establish authority and credibility

    Dealing with feedback, my place is better than yours.

Search advertising

 Running ads next to search results. Google ads, Yahoo! ads, MSN/Live.com ads How to run a Google Adword campaign Copywriting for Google Ads Explanation of CPC, CPM, CPI

Social Network Marketing:

 Introduction to Social Networks and how social networking marketing works on them compared to websites and other forms of online marketing.

Bebo

Introduction to Bebo,

Creating Bebo Profiles,

Marketing on Bebo - banner ads, templates, competitions, Bebo Widgets/Applications, measurements Running a Bebo Campaign

Facebook

Facebook - Introduction to Facebook,

Creating Facebook Profiles, pages, groups.

Advertising on Facebook - social ads.

Interacting with customers on Facebook - Facebook Applications Running a Facebook Campaign

Actively Listening

 How to monitor the Web for words and phrases.

 How to use monitoring tools like Google Alerts, Google Blogsearch, IceRocket, Technorati, Bloglines search, Private services. What are people saying about you, your competitors, your industry...

 How to measure reaction and sentiment before and after a campaign

























